
2016 winner of a 

£5,000 
Community Award   

Here’s some ideas on how you can use 
social media, marketing and local media 
to gain the support you need, along  
with useful tips from some of our  
previous winners.

Raising your profile 
and attracting votes 

Plymstock
Cricket club

Make every vote count 3



Social media is a quick and easy way to build 
support and gain votes. Simply ask friends and 
supporters on Facebook, Twitter, Instagram 
or LinkedIn to click and share links to your 
Community Award page.

Tips for gaining  
support and votes

Reach out to supporters
on social media

Make a video
Wakefield Hospice saw their posts 
soar when their Director of Clinical 
Services made a video explaining 
the difference funding would make. 
How could you tell your story in an 
engaging and emotional way?

3Make a meme
Click our title to see how easy it is 
to attract votes with images, quotes, 
stories or ideas. Memes are a great 
way to build hype around your project. 
They’re usually an image with a 
message overlaid.
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Tag a friend
Don’t just send out a link. Tagging a 
friend to your post is a great way to 
encourage others to read it, click it 
and share and tag their friends too, 
so many more people get to see and 
interact with it.

3 Share with the 
OneFamily community
Don’t forget, there are thousands of 
people connected with OneFamily 
who might be interested in what you’re 
doing. Use the hashtag #OneFamCA 
and include us in your Facebook and 
Twitter posts!
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I drew up a marketing plan for every day of 
the campaign to make sure there was always 
something new on social media. The best 
response we had was a short video on Facebook:
•  It reached 46,273 people 
• With over 24,000 video views 
•  And 115 comments, 230 likes  

and 594 shares!

“

”
Emily, Wakefield Hospice
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The trick is making your posts too good to ignore – here are some ideas 
on how to make your campaign go viral.

https://www.onefamily.com/your-foundation/community-awards/gaining-support/social-media-tips-and-tricks/
https://www.onefamily.com/your-foundation/community-awards/gaining-support/social-media-tips-and-tricks/
http://www.onefamily.com/your-foundation/community-awards/gaining-support/how-to-create-your-own-memes/
http://facebook.com/OneFamilyMutual
https://twitter.com/OneFamilySocial


We know not everyone is comfortable on social media, but there’s still loads you 
can do with simple leaflets, newsletters, talks, events, local advertising, networking 
and good old word-of-mouth. Better still, use these more traditional ways of 
advertising to drive people to your dedicated project page. Connecting up your 
campaign is key!

Tips for gaining  
support and votes

Getting people together and sharing details of your 
Community Award entry can be a great way to get people 
to vote. This is even more powerful if your project is 
connected to a place where people congregate, such as a 
school, library or community hall. It’s amazing what people 
will do when you inspire them.

Spread the word 
with local marketing

Many of our parents produced their 
own personalised posters, emails and 
social media posts that explained the 
difference Playskill had made to them 
and their child.

“

”Andrea Clarke,  
Playskill 

Give a talk

A simple leaflet can go a long way. Hand it out at local 
supermarkets, pin it up on lampposts, send it out on emails. 
Make sure you include a compelling story and the benefits 
your award will bring with a link to your project page, 
instructing people to vote!

Make a leaflet

Other community groups might be willing to help yours, so 
why not give a talk at the local round table, Women’s Institute, 
toddlers group, sports club or church. Think about everyone 
you know and how they could get involved.

Pull everyone together

2016 winner of a 
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https://www.onefamily.com/your-foundation/community-awards/gaining-support/


Issuing a press release and sending in 
photographs is a good way to do this, 
as it gives journalists everything they 
need to begin writing a story. So we’ve 
produced this quick and easy guide to 
help you write your own press release.

Our press release template, put 
together by our expert PR team, can 
be downloaded and adapted to your 

project and story. As with any press 
story, try to make it topical, newsworthy, 
and interesting to the local area the 
newspaper serves.

You can even email your releases to 
foundation@onefamily.com if you need 
some more guidance, once you’ve 
completed you’re first draft.

Tips for gaining  
support and votes

Get local media
on your side
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Saltford Primary 
School

23368 001 10.2016

We realised we had to make it as 
simple as possible for people to vote. 
So we got some articles in the local 
paper and handed out a leaflet with 
a QR code, which directed people to 
our page on the OneFamily website 
straight from their smartphones.
Megan Jackson, 
Saltford Primary School

“

”

Local newspapers and radio stations 
are often keen to cover local community  
projects, so it’s well worth speaking to them  
and asking for coverage to help win more votes. 

https://www.onefamily.com/downloads/foundation/community-awards/community-award-press-release-template1.pdf
mailto:foundation@onefamily.com
https://www.onefamily.com/your-foundation/community-awards/gaining-support/
http://www.qr-code-generator.com/

